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Great day for golf

The annual CITA Golf Tournament and Charity Auction
was held May 28 at Nobleton Lakes. The sun shone, the
charity auction was a resounding success, and look
who won the tournament!

CITA’s General Manager, Doriwinners of the 2008 tournament. —

Gospodaric, admits she was surits 53rd. Second place went to Bo

prised when she discovered her fourMoggach, Bruce Ulla, Tak Yoshida
some of Stan Gal, Bill Poole ancand Greg Poole. Third was Guy,
Greg Hall were announced as théoirier, Richard Payette, Glen Webb
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Mission Statement:
To provide a forum for leadership to ensu
future health of the imaging trade
by fostering the highest quality of standa|
ethics and practices

and Rick Carman. The "Most Ho
est" award went to Rick Young, D3
Morris, Richard Nadel and Gle
Sealy.

ethe
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Ladies’ and Men’s Closest to the

Hole winners were Mary Mulder a

t;I;’onours going to Tamara Walsh &
ob Moggach.

The Warren Winkie Charity Au
tion saw more than $10,000 going
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Jack Windover, with Longest Drive
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Epilepsy York Region (par
of Epilepsy Ontario).

The resounding success (
the entire day’s activities
were thanks to the great e
forts of Greg Vance and Gle
Sealy, but most particularly
to the amazing efforts of Ri
chard Nadel.

Special thanks go to the
sponsors: (Platinum’
marketnewsPattison Out-
door; (Gold) Canon, Electro
Federation, Epson, Fotc
Source, Fujifilm, Gentec,
Kodak, Nadel, Nikon, Ol-
ympus, Pentax, PMA; (Sil
ver) Maxell, Silver Piranha.

Prizes were contributed by
Bushnell, Canon, Gentec
Henry's, Kodak, Maxwell,
Olympus, Osram Sylvanie
Pentax,Photo Life

Statistics

The association is still pur
suing the addition of flasr
memory as a category in it
statistics-gathering efforts
and is working on the addi
tion of digital picture frames

Electro-

Federation
Electro-Federation’2008
Consumer Electronics Mark
Trends and Forechsichure
includes not only a cover ref
erence to the addition o
CITA data, but also an in-
side description of CITA’s
involvement and a full pagt
devoted to CITA data.
CITA also continues tc
work with Electro-Fed in
matters relating to environ
mental issues, now lookin
at whether the appropriate
way to tackle the issue is b
lobbying as individual com:
panies or as an industry.




winners in its annual Excellence in
Retailing Awards.

Gearing up for
Expo 2008

Will PMA Canada Expo 2008, which oward, presented to a retailer that

runs September 11-13 at the Palaigxhibits a comprehensive recogn
des congres de Montreal, be biggefion and training program for sales

and better than the previous fourgng customer service staff, was wan

events? If history is any indicator,py Black’s in the Mid-size Categorn
the answer is yes. for its successful efforts in

The event will feature educationatransitioning its sales staff into a new

seminars, supplier product training,age of digital photography.
keynote speakers, a gala dinner The Council is a not-for-profit as

event, and, of course, a three-dayociation representing more than

produc’t show. o 40,000 stores of all retail formats,
_ PMA’s promotional activities arejncjuding independent merchants
in high gear for what's being billedregional and national mass and

as the “can’t-miss” event for photospecialty chains, and online mert
retailers, professional photographerghants.

consumer electronics outlets, cus-

tom framers, scrapbook retailers, an .
photo educators in Canada. ‘New bUIldIng

PMA advises the main Canadiarjrord Photo has started constructiol
buying groups will be using Expo a&’ a;]nlt_ew b“"‘?"g'g n r?amt-Jean-su.rI
the venue for their annual meetingsX celieu, Quebec. The company wi
and making key seasonal purchasingt, "élocating to the 5,200 sq. ft.
decisions. uilding at the beginning of Octo-

Last year's Expo was attended b)per.
more than 1,200 industry members.

DayMen adds
Photokina’s DayMen Photo Marketing has
. reached an agreement to acquir
C&"Iﬂg Acme Made, a company specializin
Running September 23-29, i, designer business cases, tote

Photokina is the granddaddy of phot@yptop cases and accessories.
shows, or, as it bills itselthe lead- DayMen also has become the e
ing international trade fair for the c|ysive Canadian distributor of Made

entire photographic and imaging seGyroducts, including Camera Armor
tor.”

U

offers all the imaging media, imagingjes.

technologies and imaging markets —

for retailers, consumers and profe :

sionals. "Webbsight has
A bi-annual show, in 2006 it had H6|I0pan

1,579 exhibitors from 46 countries Webbsight Imaging Peripherals is

and was attended by more thamow Canadian distributor for

162,000 visitors from 156 countries. Heliopan Filter products and acces:
The event is held in Cologne, Gersories.

many.
, ] Dieter Wolff
Black's awinner Dieter Wolff, who had worked for

Retail Council of Canada has tappe&8raun Canada and Lisle Kelco
Black Photo Corp. as one of thegassed away at age 76 in May.

The Retail Employee Development

~

—

T @

_ . and Always On protective camera
Itis the only eventin the world thatg|eeves, wraps and other accesso-
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